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Our ongoing expansion of data breadth and depth in NA 
is providing a 360º view of consumers

T R A D I T I O N A L  D A T A
Largest traditional credit bureau

E X P A N D E D  F C R A  D A T A
Largest alternative FCRA regulated credit bureau

C O M M E R C I A L  D A T A
Most comprehensive source of 

U.S. businesses available

C O N S U M E R  D A T A

Banking
Insights

$

Trended
Data

2019
Consumer- 

Permissioned
Data

Experian
Boost

And more 
to come!

Credit and 
debit card 

transaction 
data

2017
Alternative 
Financial 
Services

Clarity 
Short-Term 

Lending Data

Experian® 
RentBureau®

2009
Rental
Data

2016
Marketing

Data

2019
Expanded

Public 
Records

Experian
Lift

Property
Data

ConsumerView

2021
Financial
Account 

Data

2025
Retail 

purchasing 
behaviors

2020
Analytics 

and Triggers

1980’s
Traditional
Credit Data

The Consumer’s 
Bureau

2001
Trended 

Data

Fraud 
Data

Fraud
and Identity 
Verification

Renter
Insights

2022
Expanded

Rental

Auto 
Data

1998
Vehicle

Data

Cashflow 
data​

2024
Transaction

Data

ITINs
Coming soon!

Business
Data

US Business 
Database

2001
Financial 

Data Exchange

2006
Financial 

and Trade Data 
Exchange

Small and 
midsize 

businesses

Small Business 
Financial 
Exchange

Small Business 
Credit Share℠

Commercial 
Risk

Database
Buy Now 
Pay Later

2025
Individual 
Taxpayer 

Identification 
NumberExperian

Verify

2021
Income 

and Employment
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Clients are increasingly buying more products from us, unlocking the 
potential for integrated solutions, enhanced profitability and retention

Our Strategy

The only integrated platform of 
its kind in the market

Easy onboarding

Bundle pricing, coordinated
Go-To-Market & Solution Sales

Software and analytics products purchased by customers*

10%

62%
38%

29%52%

9%

Clients Share of revenue

1 product
2-5 products
6+ products

* FY24 global revenue including software products from our Ascend, Decisioning, Analytics and ID & Fraud portfolios. Software revenue is 
embedded in Data and Decisioning business segments. This does not include clients generating less than $10k revenue annually.
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Integrated Platform – seamless integration of analytics into production for credit risk, decisioning or fraud models

Cloud technology 
platform

Watch Ascend 
demo video

As demand for integrated solutions accelerates, we are putting the 
industry leading Ascend platform at the centre of our strategy

https://players.brightcove.net/3054181311001/default_default/index.html?videoId=6361731391112
https://players.brightcove.net/3054181311001/default_default/index.html?videoId=6361731391112
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$1.5b
annual 

revenue

Margin 
Accretive

Strong
Annual growth

last 5 years

Unique 
Scaled 
Data

70m+
free 

members

Doubled
brand trust in 
past 5 years

Attractive new value pools 
further scale our TAM

CONSUMER
SERVICES

Consumer Services is a high growth business with rich data and deep 
customer engagement that makes the whole of Experian stronger
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+ +

Average Login Count
by Number of Product Features 
Used Over 3-month Period

Revenue by Customer
by Number of Product Features 
Used Over 3-month Period

More features 
drives higher 

logins

More product 
usage drives 

higher revenue

Number of Features Used Over a 3-Month PeriodNumber of Features Used Over a 3-Month Period

R
ev

en
ue

Lo
gi

ns

Came for 
credit report 

& score
Uses 

Subscription 
Cancellation to 

save money

Pursues a 
new home 
purchase

Accepts a 
no-risk-to-
apply offer

Shops for 
new vehicle 
insurance

PREMIUM

Signs up for Experian 
Smart Money account to 
save for down payment

Uses Boost 
to increase 
credit score

FREE
MEMBERSHIP

Increases a 
score band 

Signs up for 
premium, 

BillFixer reduces 
her cable bill

MARKETPLACE

SMART
MONEY

HOME
BUYING

Ingrid is an office 
manager who is 
looking to buy 
her first home

in 2 years
Signs up for 

insurance rate 
monitoring

We help consumers achieve their financial ambitions
…and this fuels our business



9   © Experian Public

Experian Smart Money Benefits:

Experian
Boost

Experian
Go

Experian
Smart 
Money

Empowers consumers 
to instantly impact 
their FICO® Scores

Enables consumers 
to create their own 
Experian credit report

Allows consumers to 
build credit without 
going into debt

Expanding Financial Power to All

750k+
accounts 
opened

80%+
of funded 
dollars by 

direct deposit

200%+
increase in 
funding rate 
since launch

• Creates daily engagement
• Provides rich transaction 

stream to help consumers 
• Further rounds out view of 

consumer’s balance sheet
• Enables graduation into 

partners' portfolios 
• New vertical growth for 

marketplace expansion

Experian Smart Money drives the next generation of financial inclusion 
with Experian and for our partners 
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Consumers 
can use 
multiple 

aggregators 
and still shop 
a portion of 
the market 

High friction 
and effort

CURRENT INSURANCE LEAD 
AGGREGATOR EXPERIENCE THE NEW WAY TO SHOP

WITH EXPERIAN INSURANCE, 
YOU'LL NEVER SHOP 

FOR INSURANCE AGAIN

1
application

We're always looking 
for savings

3
steps 

to bind

5
sites

50
steps

1

3 2

4 5

Aggregator 1

Aggregator 3 Aggregator 2

Aggregator 4 Aggregator 5

Experian Insurance creates seamless and personalised 
insurance experience
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…and changes the way consumers shop for insurance

16M+
connected 
accounts

Top
40

providers

Unique
Vantage 

Point

Congrats!
You just saved $828 

per year on
car insurance.
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Tools to improve     
your score or begin 
your financial 
journey. Solutions
to reduce bills
and save.

•Experian Smart Money
•Expanded Experian 
Boost

•Experian Go
•Personal Financial 
Management

•Marketplace with pre-
approved and no risk 
offers powered by 
Activate

• Insurance Rate 
Monitoring

•BillFixer
•Personal Privacy Scan
•Dark Web Scan
•GenAI Chatbot: EVA

See your
credit report
and score,
read to learn 
more about 
credit, upgrade 
to identity theft 
protection.

BEFORE TODAY FUTURE

An AI-powered daily 
financial co-pilot that 
reinvents how 
consumers make big 
and small money 
decisions with minimal 
friction. Consumers 
share information when 
it suits them. 

•AI-fueled recommendations 
with  do-it-for-me budgeting 
and savings tools

•A user experience that 
secures a complete view of 
a consumers’ balance sheet 
and financial profile

•Automatic shopping and 
switching for insurance and 
other services

• ‘On Your Terms’ Passport 
which removes the friction 
of applying

•Automatic credit and debt 
improvement

Chat with EVA

•Scores and 
Reports

•Credit 
Monitoring

•Alerts
•Score 
Simulator

Insurance Rate Monitoring

Digital Checking Account

Our products are evolving into a platform that helps consumers 
improve their financial health every day
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• Vehicle History Reports
• Summary Reports
• Report Elements

• Targeting
• Retention
• Engagement
• Attribution 

• Market Analysis 
• Statistical Reports
• Industry Loyalty 

• Profiles
• Prescreen / Prequal
• Account Management 

& Analytics

• Fraud prevention/identity 
• “Power booking* by dealers
• Diminished value for 

lenders’

AutoCheck® Auto Marketing Auto Statistics Credit Solutions Fraud/Value Recovery

1 of only 3
consumer databases.

5.4 billion+ digital actions 
from all device types.

Multi-industry database 
of verified fraud records.

1 of only 3 credit
bureau databases.

1 of only 2 vehicle 
databases that knows 

every vehicle on the road.

North American  
Vehicle Database℠

Consumer View℠
Marketing Database

File One℠
Credit Database

Online Activity 
Database

National Fraud 
Database℠ 

EXPERIAN DATA

OUR PRODUCTS

Comprehensive portfolio of unique Auto products and data 
assets powered by all US Experian Units 
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Select
Experian 
Solutions

Auto Client 
Needs

Customer 
Journey

Shopping
 (locating the car, doing test drives)

Owning 
(Post-sales, service, 

maintenance)

Purchase 
(Contract negotiation, 

qualification, etc.)

Consideration 
to narrow down the choices

Assessment
of consumer needs & 

finding options

Understand the Market

Acquire Customers

Manage Risks
Strengthen 
Relationships

Consumer and Asset 
Transparency

• Vehicle History Reporting
• Credit Financing + Collections +
• Portfolio & Fraud Solutions

Influence Loyalty

• Customer Data Management and 
Recall Notification

• Customer Analysis + Target 
Marketing

Understanding 
the Market

• Market Statistics & Reporting
• Loyalty Measurement
• Market Data/Segmentation

Targeting the Right 
Customers

• Conquest Analysis and 
Target Marketing

• Lead Qualification and  
Enrichment

Our vision: power every decision along the car buying, selling, 
and owning lifecycle 
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We serve a broad market beyond credit

Manufacturers
Over 85% of the top
manufacturers use 

at least one:
Vehicle Market Stats,

Owner Loyalty,
Owner Tracking,
Customer Data
Management, 

and Recall.

Dealers
Over 15,000 dealers

draw on our
broad-range of

solutions including
Marketing Insights,

AutoCheck®, 
Credit Reporting 

and Customer 
data hygiene.

Lenders
Over 90% of the top-50 

auto lenders rely on 
AutoCount® vehicle 

finance market 
reporting. Over 30 

lenders using the Auto 
ID ® recovery product.

Commercial & 
consumer

Over 1.2 billion
AutoCheck® vehicle

history reports
run annually.

Aftermarket
Over 50% of key
clients use our

Vehicles in
Operation market
statistics solution,

which includes
data from almost

80 countries.

Our reach across key channels
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Experian is the trusted data partner to the auto industry 

Market Position

Scale: 
#1 or 2 in 4 of 5 
Product Lines 

Data Assets

Unique data assets:  
Car, Consumer, 

and Credit

One Experian

Leverage:  
CIS*, DA*, EMS*, Partner

with ECS*

Expertise

Dedicated Vertical: 
Proven Track Record 

20+ years

Why we win!

*Notes: Consumer Information Services (CIS), Decision Analytics (DA), Experian Marketing Services (EMS), Experian Consumer Services (ECS). 
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Industry trends and related opportunities to leverage 

Need for EV/battery
data/stats, EV audiences  

Improve risk models with
auto data in Ascend

Original 
Equipment 

Manufacturers

Lenders

Dealers/ 
Retailers

Rising lending risk
& delinquencies

Move to electric
(EV) vehicles

Find in-market buyers. Identity, 
insight, target, activate, measure 

High car prices/interest  
rates = Slow sales

Improve targeting with Insights 
and find more qualified leads

Marketing increasing as 
car sales slow

Preventing fraud with Fraud 
Protect

Online digital retail 
increases fraud

Key: Clients (purple), Trends (blue), Experian opportunities (pink)

Preventing fraud with Hunter 
lender consortium

Online digital retail 
increases fraud
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How: enable leading brands, media and technology companies to better understand and reach consumers.

Data - Consumer View

The most robust consumer data, grounded in years of industry setting 
standards, designed to cultivate the most vivid understanding of a consumers. 

Walmart uses Consumer View to know more about its customers so it can 
personalise customer experiences and offers.

Demographics Geography Shopping Automotive

Data Activation Analytics

Identity – Consumer Sync

Bringing together digital identifiers (IDs), households and person-level data to 
support privacy-safe collaboration and make data actionable

With Consumer Sync, Comcast is provided a complete view of their subscribers 
merging their offline and online interests/affinities. This unified view is then used to 

tailor and deliver meaningful ads and experiences.

Email Mobile IDs CTV* IDs Postal Address

Resolution Collaboration

Client Example: Client Example:

*Connected television

Targeting: our vision is to power data-driven advertising 
through connectivity 
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Lifestyle

Interests

Purchase
Behaviours

Media 
Preferences

Name
Address

Phone

Email

Hashed 
Email

IP Address

Device ID
MAIDs

Consumer View

Consumer

Consumer Sync
250M consumers
126M households
2B devices

represented by the LUID

2,400+ attributes

Consumer View and Consumer Sync stats represent US market only  

Targeting has built upon its robust, quality offline data and 
identity leadership with digital identity capabilities 
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Meeting the market need for effective digital solutions

Investment in digital capabilities has moved EMS into a high-growth addressable market

OFFLINE 
DATA-DRIVEN 
MARKETING

DIGITAL 
DATA-DRIVEN 
MARKETING

Value Chain 2022 TAM*
CAGR 2022-25

$7.9bn
Mid-teens growth

$2.1bn
Low single-digit growth

Data Sourcing Offline Identity
(Name, Address, Phone, email)

Offline Marketing 
Channels

(Mail, Cable TV)

Data 
DistributionMarketers Consumers

Data Sourcing Digital Identity
(Anonymous identifiers, 

cookies, mobile IDs)

Digital Media 
Platforms

(Websites, Apps, Streaming 
Connected TV)

Digital Data 
Distribution Marketers Consumers

Expanded 
offering

Legacy Offering Legacy Offering 

Expanded 
offering

In Process

*Target Addressable Market. Source: *Source: Proprietary research for Experian by Bain including insights from Forrester, eMarketer, Kantar and marketing participant interviews​. 2023.
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13 of 20 top advertisers in 
USMARKETERS

4 of 5 holding companiesAGENCIES

Integrations or availability in 
all platforms

BUYING 
PLATFORMS

Deep audience and identity 
integrations

SELLING 
PLATFORMS

All linear, MVPDs, CTVsPUBLISHERS

3 of 4 and first-to-market 
capabilities

COLLABORATION 
PLATFORMS

Both traditional and 
emergingMEASUREMENT

Robust data

Precision identity 

More usage

Increased connectivity 

Better results

Why we win: our embedded identity creates a flywheel effect 
across all customer sets
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Leading US data activation and identity platform helping businesses better 
understand their target customers 

• Enhances market position in digital advertising (AdTech)

• Builds on Tapad acquisition to transform how advertisers connect with consumers

• Adds c.300 publisher integrations

• Our ambition: to be the leading data-driven marketing and identity provider that 
creates connections across advertising platforms serving buyers and sellers

We acquired Audigent in FY25, a leading data activation and identity 
platform in the ads industry
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Our four-pillar strategy

Strengthen our 
position in the 
historical core

Innovate in 
Revenue Cycle 

adjacency areas

Expand in our 
growth segments: 
Digital Front Door

Extend into 
additional end-

market segments 
and solution areas

Our Purpose: To simplify healthcare
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We automate and simplify healthcare

Demand is growing rapidly… 

• Unmet need for a seamless financial and 
administrative experience

Revenue Cycle 
Management

Increasingly empowered consumers 

Our products touch every aspect of the healthcare journey

Healthcare players – historically low 
penetration of automation  
• Tight labour supply 
• Razor thin and shrinking margins
• Provider scaling and consolidation
• Unbundling of services
• Tech adoption by competitors & insurers

…for our innovative data, 
software and analytics

Digitisation of the 
patient journey

We facilitate the flow of payments within the 
US$1.9tn US hospital and physician market

• 25+ years of healthcare experience
• >60% of all US hospitals use at least one Experian 

Health solution
• 3,900+ hospitals and 7,300+ medical & ancillary groups
• 8% of Group revenue
• Our strategy focuses on strengthening our core, 

innovating, and expanding into new growth opportunities
• Significant market opportunity – TAM: US$10bn

Schedule visit and 
secure estimate

Ensure care is 
authorised by 

payer

Treat, discharge, 
and dispense 
medications

Register
and check-in

Submit
medical claims

Collect insurance 
and patient 
payments

Digital Front Door
RCM – Patient Access

RCM – Billing 
Office RCM – Collections

Identity
Product 
Suite

Data & Analytics

Healthcare 
journey
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Data | Consistent Experience | Shared Technology Resolve Patient IdentityDigitally Authenticate

Acquire Engage Schedule Register Estimate Pay Check-In

Verify 
Insurance

Process
Authorization

Process
ClaimsDetermine Financial 

Qualifications
Find Undisclosed 

Insurance
Process Patient 

Payments
Collect on Patient 

Accounts

Digital Front Door (“digitise the patient journey”)

Revenue Cycle Management (“collect every dollar due”)

Process
Claims

Front End Back End

A comprehensive suite of solutions to reduce administrative 
complexity for clients and improve the patient experience
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We are positioned to capitalise on secular trends​

Digital 
Front Door

The Empowered
Consumer

• Demand seamless, user-
friendly, and personalised 
experience in how they 
consume healthcare 
services

• Increasing comfort 
sharing their health and 
wellness data

Segment Expansion 
Opportunities

Unbundling of
Services

• Care moves to cost- 
efficient and convenient 
settings (e.g., ambulatory, 
at-home, virtual, 
asynchronous models)

• Direct-to-consumer 
specialty care and 
wellness services gaining 
traction

Intelligent
Automation

• Robotic Process 
Automation gains traction, 
reducing labour costs, 
driving operational 
efficiency

• Machine Learning / 
Artificial Intelligence 
improves administrative 
operations, clinical 
treatment

Analytics and 
Automation Solutions

Interoperability and 
Transparency

• New price transparency 
rules require hospitals to 
post all negotiated prices

• Innovative models to 
enable patient data 
interoperability and care 
coordination

Digital Front Door and 
Patient Estimates

Experian Opportunities to Advance Healthcare

We are positioned to capitalise on secular trends​
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2018

Data 
Protection

Instant 
Payment 

(PIX)

2020 

Open 
Receivables

2021 - 2024

Once in a generation 
shift occurring in the 
data arena…

2019

Positive Data 
Opt-Out

Open 
Banking

2021 - 2023

DREX¹

2024 - future

Opportunities for Experian

Credit and analytics: increase market penetration and develop 
new solutions

SMBs: create a fully integrated services hub

IDF²: increase share of wallet in our client base

Agribusiness: explore sub-segments to scale the business 

Receivables and CaaS³: enable new business models, 
generating incremental revenue streams to our clients

Verification Services: boost credit access through income 
verification

Consumer services: intensify engagement with our 90m+ 
consumer base

New avenues: adding new segments and solutions, going 
beyond traditional products

… benefiting credit 
penetration

… and creating unprecedented 
opportunities for Experian

¹ Drex is the Brazilian Real in a digital format, to be issued exclusively on the digital platform 
operated by the Banco Central do Brasil (BCB). A central bank digital currency (CBDC).

² Identity and Fraud
³ Credit-as-a-Service

Source: Deloitte and FEBRABAN 

20 19 19 20 24 27 30
35 39

47

0

10

20

30

40

50

60

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024E

Households Credit to GDP ratio 
(%)

35%
57%

74% 84%

+5 p.p.
vs. 

December 19

Bank Tech Spend (BRL bn)

Source: Trading Economics

Regulatory changes and other long-term trends create 
new opportunities
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The broadest integrated portfolio 
for the entire client’s journey

One of the best companies to work

• 500,000+ direct / indirect clients
• Constantly improving NPS
• Powerful Consumers’ engagement 

in our app

4.5/5.0

Leading data breadth and accuracy, 
combining high analytical capability

Top-of-mind brand,
far ahead of the competition

• New data available in -30 days for production
• 3m+ rural producers analysed by our Agri 

Score, and ~600m hectares under ESG 
monitoring

• 6.5m+ daily B2B and B2C credit reports
1%

3%

15%

26%

46%

72%Top of 
mind

First 
choice

Innovation
Innovation is in our DNA

• Recognised as
the most innovative 
company for two 
consecutive years

• 1000+ people in 
Technology & Data

Talent

Brand Awareness

Solutions

Data superiority

Competitor 1 Competitor 2

Technology
Focus on productivity, modernization 

and automation for our products

• Lead time improvement: from 130 to 35 
days on score model implementation

• Deployment frequency increased by 61%

Serasa Experian the only player positioned to capture the 
full potential of market trends in Brazil



33   © Experian Public

Capturing new data sets and continuously improving our analytical skills to create new solutions and access new value pools

LENDERS

Credit-as-a-Service 
Receivables 
Verification Services

Credit Solutions

BORROWERS Fraud Prevention

Credit Marketplace

Debt Settlement

Payments & e-wallet

Insurance
Acceleration of Consumer 
and SMBs¹ engagement, 
while increasing revenue 

from new solutions

Agri Finance

We continue evolving our ecosystem and capabilities, capturing 
unique data sets and generating new business opportunities 
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Leading Brazil digital fraud prevention and identity manager

1 including ClearSale, completed 1 April 2025

We acquired ClearSale in Brazil in FY26, which enables us to gain access 
to valuable e-commerce transaction, mobile phone and device data

• Highly complementary to our Serasa Experian bureau, document verification, 
biometric and device intelligence assets

• c.70% of Brazil online purchases flow through ClearSale. Expands our position 
in fraud prevention. 

• Combination of Serasa Experian and ClearSale will enable superior 
propositions to be brought to market 

• Considerable synergy opportunity
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Consumer’s Financial Life Timeline From vertical to horizontal

S t r a t e g y  |  F i r s t  c y c l e S t r a t e g y  |  S e c o n d  c y c l e

5th most 
downloaded app 

+90m 
app users

+33%  
interacting with 
2 products

+140% 
interacting with 
3 products

-12% no 
interaction

Engagement | 
Serasa Free

Transactional 
Products

E-wallet

Consumer | Our business is evolving to offer more services within a 
connected journey, making Serasa indispensable to Brazilians



36   © Experian Public

Get access to more IR resources

Watch our video product demos

Our sustainability progress

Learn more insights from our IR events

Our reporting

Ascend Platform NA Insurance 
Marketplace

NA Automotive

Annual Report 2024Sustainability investor presentation

Barclays Global 
Credit Bureau 
Forum 2024

RBC 2024 TIMT 
Conference

Jefferies | Experian -
New Verticals - North 
America Autos and 
Health

https://ex.pn/AscendDemo
https://ex.pn/autoinsurance
https://ex.pn/autoinsurance
https://ex.pn/NA-automotive
https://ex.pn/annualreport2024
https://ex.pn/sustainability-presentation
https://ex.pn/barclays2024
https://ex.pn/barclays2024
https://ex.pn/barclays2024
https://ex.pn/rbc-timt-2024
https://ex.pn/rbc-timt-2024
https://ex.pn/jeffries-experian-na-auto-health-2024
https://ex.pn/jeffries-experian-na-auto-health-2024
https://ex.pn/jeffries-experian-na-auto-health-2024
https://ex.pn/jeffries-experian-na-auto-health-2024
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